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Abstract

Emotional ambivalence, or the simultaneous experience of positive and
negative emotions, is an underexplored emotional state in organizations.
The study cites the idea of "human agency" proposed by Badura in 2000,
and discusses the mediating effect on the curvilinear relationship.
Therefore, the study aims at the condition as follow: the mediating effect
of creative self-efficacy on emotional ambivalence and creative
performance. The target sample is the work team from the top 1000
manufactures and service companies based on the Common Wealth
Magazine, 2006. Each work team has to fill out 5 questionnaires (five for
the team manager and five for the team manber). Two hundred forty three
valid questionnaires were colleted from eighty companies that are
empirically analyzed by the methods of hierarchical regression. The
finding creative self-efficacy has full mediating effect on emotional
ambivalence and creative performance.

Key words: Creative self-efficacy;Emotional ambivalence;
Creative performance



